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AN EXPLORATORY STUDY ON GREEN WOMEN ENTREPRENEURS IN JAMALPUR 

FLOWER MARKET, AHMADABAD 
  
Abstract 

Women entrepreneurs who are involved in floriculture are considered as green women entrepreneurs. 
Floriculture is a high income generating agribusiness and can open up great opportunities for urban 
women in Jamalpur market in Ahmadabad. In India flowers are used in daily life during puja, marriage, 
decoration, festival, and women wear flower on hair and also it is used at funeral. Flower is also used as 
aurvedic medicines. The oil of the flowers used in making cosmetic items and decoration of food. So the 
important of flower among Indian community is very high as compare to other nation. Therefore 
floriculture is one of the profitable businesses in India. The purpose of the paper is to identify the 
sustainable opportunities for urban women in floriculture in Jamalpur market in Ahmadabad. This paper 
highlighted the socio economic status of green women who involved in floriculture and how this business 
enhances the livelihood of the urban women. An exploratory cum descriptive research methodology has 
been used for this study.100 green woman entrepreneurs have been selected randomly which is involved 
in floriculture development and with the help of the structure questionnaire and interview data is 
collected. The conclusion derived from this research paper is that floriculture business is sustainable 
business for women entrepreneurs and it provides sustainable opportunities. Women are earning good 
profits and this business enhances the livelihood of the urban women’s. This study is an earnest attempt 
in this direction. This paper covers the income generation potential of the women Entrepreneurs in 
Jamalpur Ahmadabad.  
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Introduction 

Women of urban area play a vital role in the development of economic, environment and social 
changes to achieve the sustainable development. Saha, (2011)Women play’s an effective role in the 
agriculture sector. Most of the women in rural and urban areas of Gujarat contribute to their family 
income through active participation in the Saldanacrop, livestock, poultry, fisheries, nursery, 
vegetable cultivations, and handicrafts as well as participating in non- farm activity. The urban women 
works in the field and help in the family businesses and many of them started their own business so 
that they financially help their family. The urban women who have started their own business are 
known as women entrepreneurs. According to NABARD Annual Report 2011 the number of registered 
women entrepreneurs in Gujarat is 8.16% of the total population of Gujarat. Gujarat had the maximum 
number of agriculture establishment (1.75 million) consisting 13.36% of all agriculture establishment 
in the country. Total establishment owned by women entrepreneurs about 34.3% belonged to 
agricultural activities. Agriculture plays a crucial role in the development of the economy of Gujarat. 
More than 50% of the total available land is being used for agriculture which is essential for reducing 
the poverty in the urban areas. 

In India flowers are used in daily life during puja, marriage, decoration, festival, and women wear 
flower on hair and also it is used at funeral. Flower is also used as aurvedic medicines. The oil of the 
flowers used in making cosmetic items and decoration of food. So the important of flower among 
Indian community is very high as compare to other nation. Therefore floriculture is one of the 
profitable businesses in India. 



KCG-Portal of Journals 

2 | P a g e  
 

In recent scenario it has been seen that the consumer behavior is taking a shift towards the eco-
friendly product which is also called green product and to fulfill the demand of the consumer’s 
farmers and green women entrepreneurs shift their focus to the “Green products”. Here the word 
“green products” refers to products, services or practices that allow for economic development while 
conserving for future generations. Green products are biodegradable and do not contain toxic 
compounds. These products are environment friendly products. 

Now a day’s floriculture is an emerging opportunities for the urban women entrepreneurs. Many 
women entrepreneurs of Gujarat are involved in the floriculture business. Floriculture provides 
sustainable production opportunities for urban women entrepreneurs. Sustainable production is the 
creation of goods and services using processes and system that are non-polluting, economically viable, 
and environmentally benign over their whole life cycle  

Floriculture or flower farming is a discipline of horticulture concerned with the cultivation of 
flowering and ornamental plants for gardens and for floristry, comprising the floral industry. The 
development, via plant breeding of new varieties is a major occupation of floriculturists. Women in 
urban areas in Ahmadabad suffer due to unemployment. Income is vital for Women empowerment. 
Many opportunities of income are available for poor women in urban areas. This research studies 
floriculture as a means of sustainable livelihood income generation for poor women in Jamalpur 
district of Ahmadabad. The paper shows that there is a sustainable opportunity for women in 
floriculture and the business helps the women to enhance their livelihood. 

Jamalpur market of Ahmadabad is bed of flower for floriculturist in South Gujarat. In a span of just 5 
years, exotic flower from Europe like the hybrid Tea roses, Gerbera and Carnation have emerged as a 
big money spinner for entrepreneurs of Gujarat. Floriculture has emerged as a fast growing sector 
recently in Gujarat, with area under cultivation almost doubling to 12534 hectors in 2009-10, 
compared to 6,956 hectors in 2004-05. It began with plantation of Gerbera and Dutch roses in a two 
acre green house in Kusad village near Navsari. The flowers are huge demand in market of Delhi, 
Mumbai, Bhopal and some south Indian cities too. 

Reason for women involve in floriculture 

Skill, knowledge and adaptability in business are the main reasons for women to emerge into 
Business ventures. Women Entrepreneur is a person who accepts challenging role to meet her 
personal needs and become economically independent. A strong desire to do something positive is an 
inbuilt quality of entrepreneurial women, who is capable of contributing values in both family and 
social life. With the advent of media, women are aware of their own traits, rights and also the work 
situations. The challenges and opportunities provided to the women of digital era are growing rapidly 
that the job seekers are turning into job creators. Many women start a business due to some traumatic 
event, such as divorce, discrimination due to pregnancy or the corporate glass ceiling, the health of a 
family member, or economic reasons such as a layoff. But a new talent pool of women entrepreneurs 
is forming today, as more women opt to leave corporate world to chart their own destinies. They are 
flourishing as designers, interior decorators, exporters, publishers, garment manufacturers and still 
exploring new avenues of economic participation. The following flow chart shows the reasons for 
women becoming entrepreneurs. 
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Literature Review 

Singh, A. (2014). The potential of floriculture as an industry has not been exploited properly in India. 
Floriculture is an intensive type of agriculture & income per unit area from floriculture is much higher 
than any other branch of agriculture’.  

Manoj-_India. pdf. (n.d.).The growing demands of flowers in market will require a concerted effort on 
the part of government as well as private entrepreneurs to develop floriculture on scientific line. This 
will help the urban women to take up floriculture as sustainable livelihood income generating 
activities and mitigate poverty. The need for floriculture is more in urban slums where women suffer 
due to lack of income and end up doing undignified jobs. 

Braun, P. (2010)the paper seeks to explore whether women entrepreneurs may be more engaged 
with green issues than their male counterparts. The study was undertaken to add to our 
understanding of gendered attitudes and behaviors around green entrepreneurship. The study 
found that participating women had stronger environmental attitudes and commitment to the 
green entrepreneurship program than males, suggesting that women entrepreneurs may be more 
engaged in green issues than male entrepreneurs. 

Agoramoorthy, P. (2009, January). Conducted a study in Dahod district, Gujarat state of western India. 
The research is conducted in 25 villages in Dahod district and data is collected based on household, 
poverty level, family size and economic benefits derived from floriculture. 

The researcher concluded that after starting floriculture business, the socio and economic conditions 
of urban women has been significantly improves.  Urban women were able to grow and sell flowers in 
nearby market and helps in bringing the sustainable development in the dry land if western Gujarat 
India. 

Dey, L., & .Moinuddin, D. (n.d.). The study is conducted in the Kolaghat flower market under Purba 
Medinipur district in West Bengal. The simple random sampling technique is followed to collect 
primary data. From 300 women 10% i.e 30 women were selected for the study. The conclusion 
derived from the study is that women who involve in flower vending business achieve and increase 
level of empowerment through their job. The main factors affecting their level of empowerment are 
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their respective income, their educational status, access to health and lastly the working hour in the 
flower market. 

Reporter, S. (2013, May). A report says about 420 women from Kotha Reddypalem and Reddypalem 
village in Madhilipatnanmandal grow different kinds of flower in their backyard. They sell flowers on 
the streets and roadside in Machilipatanam. 

Shailaja, R. (n.d.). Conducted a research which tells about the role of urban women in biomass 
management. The study reveal the role of women entrepreneurs in various sectors like biomass 
management, crop production, non-timber forest produce collection and animal care activities. In 
crop production women spend substantial time and energy. Women form a major labor force in crop 
production. The study concluded that the women wok for longer hours than men and helps in 
achieving sustainable development. 
 

Statement of Problem 
The present study is conducted in Jamalpur market in Ahmadabad. The study is conducted to found 
that whether the floriculture business is sustainable? What are the different opportunities are 
available for the women and how the urban women help in reducing the poverty and enhance the 
livelihood. 

Objectives of Study 

1. To know the livelihood of the urban women 
2. To know the socio and economic condition of the green women entrepreneurs. 

Research Methodology 

Research design 

The study was descriptive cum exploratory in nature and based on pre structure questionnaire. 

Sample design 

Sample was selected from urban women entrepreneurs in Jamalpur flower market, Ahmadabad. Data 
was collected from 100 respondents. 

Sampling Technique 

For collection of data, snow ball  technique is used in this study. A sample of 100 respondents were 
selected who are categorized on the basis of Age, monthly income and expenditure, educational 
qualification, family size, type of house, types of flowers. 

Sample unit 

The urban women entrepreneurs in Jamalpur flower market were taken as the sample unit. 

Data Collection 

Data are collected through a primary survey followed by a questionnaire filled by the women 
entrepreneurs. Data are collected from jamalpur flower market under Ahmadabad, Gujarat. 

The secondary data have been collected from the odical, journals, newspaper and websites. 

Measuring Tools 

The data is collected were presented in the table and these tables were systematically analyzed with 
the help of statistical techniques like percentage analysis, histogram. 

 



KCG-Portal of Journals 

5 | P a g e  
 

Result and Discussion 

Demographic variables of women entrepreneurs 

Table 1.1 

The Age of Women Entrepreneurs 

 Frequency Percentage 
20-30 12 12% 
30-40 36 36% 
40-50 44 44% 
50-60 8 8% 
 

As depicted in the table 1 the majority of the sample respondents belong in the age group of 
40-50 yrs (44 per cent). It clearly revels that the fact that after fulfilling their matrimonial 
responsibilities they dedicated their time for a life of their own liking. This was followed by the 
age group of 30-40 years (36 per cent) whereas12 per cent of the Women Entrepreneurs 
belonged to the age group of 20-30 years and those who were above 50 years accounted for 8 
per cent.  
Table 1.2 
Educational qualification 
 Frequency Percentage 
Literate 23 23% 
Illiterate 77 77% 
 
77 per cent of the respondents in the study are illiterate. They do not know to read and right, 
but they are accurate in their calculations and conduct business with a professional touch. This 
proves that a few decades ago there was no correlation between education and 
entrepreneurship. These women ventured into business to sustain their families.  
 

Table 1.3 
Family Size 
 Frequency Percentage 
2-4 24 24% 
4-6 60 60% 
6-8 16 16% 
 
As it can be seen in table 1.3, majority of the women respondents (60 per cent), belong to 
families with 4-6 members. Those who had a family size of 6-8 were 16 per cent; and 24 per 
cent had a family size of 2-4 members. This could be linked with the age of the respondents, 
wherein the 44 per cent of women were of the age group 40-50. From this it is evident that 
women only after they have settled in life, i.e. they are marriage and have settled children 
(once their children start going to school) that they think about their own career. 
Table 1.4 
Number of years engaged in floriculture 
 

 Frequency Percentage 
below 10 years 12 12% 
11-20 years 48 48% 
21-30 years 23 23% 
Above 31 years 17 17% 

 

The table shows that about 48 percent of women who are engaged in the floriculture business are 
about 11-20 years. As stated that 44 percent of women started their career in floriculture is belong to 
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the age of 40-50. 17% of the women who have the experience of above 31 years are 17 percent and 
only 12 percent women who are engaged in this business is below 10 years. 

Socio economic variables 

The table shows the socio economic status of the women entrepreneurs who involve in floriculture 
business. Socio economic status can be analyzed with the help of the house type, monthly income, 
monthly expenditures and monthly saving. Though the data on the income through flower vending 
business cannot perfectly reflect their original standard of living structure but it can help us to 
understand the basic livelihood status of the women flower vendors. 

Table 2 shows the socio economic status of women in floriculture 

                                                                  Table 2.1 

Monthly income of women entrepreneurs in rupees 

 

  Frequency Percentage 
<3000 30 30% 

3000-6000 14 14% 
6000-9000 46 46% 

>9000 10 10% 
 

Table 2.2 
Monthly saving in rupees 

 
 Frequency Percentage 

<1000 26 26% 
1000-1500 44 44% 
1500-2000 16 16% 

>2000 14 14% 
 

Table 2.3 
Monthly Expenditure 

 
 Frequency Percentage 

<3000 12 12% 
3000-6000 19 19% 
6000-9000 24 24% 

>9000 49 49% 
 

Table 2.4 
Debt Status 

 Frequency Percentage 
Yes 12 12% 
No 88 88% 

 
Table 2.5 

House Type 
 Frequency Percentage 

Kutcha 30 30% 
Pucca 28 28% 

Semi-Pucca 42 42% 
The above table is based on the socio economic status of the urban women’s who involved in the 
floriculture business. The table shows that the 46% women earn monthly income rages of rupees 
3000-6000 and 44% women save money of rupees 1500-2000 in a month. 
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Out of the 100 respondent only 12% have the debt burden and 88 % of the respondent does not have 
any kind of debt. Most of the women i.e 42% of the total respondent lives in semi pucca house with 
their families. The data shows that the socio economic condition of women is getting better and the 
women are earning good profit. 

Table 3 

Socio economic condition of women entrepreneurs before starting business 

 Frequency Percentage 

Fair 44 44% 
Bad 28 28% 
Critical  18 18% 

Good 10 10% 
 

 

With regard to the economic status of their families before joining floriculture 18 percent of the 
respondents stated that their economic conditions were critical, 28 percent  of the respondents stated 
it was bad, 44 said that it was fair, 10 stated it was good. When these women started their venture 
were not in very good economic conditions and so were forced to take up floriculture as their 
business. 

Table 3.1 

Socio economic condition after starting the business 

 
Frequency Percentage 

Bad to Fair 35 35% 

Fair to Good 50 50% 

Good 15 15% 
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After starting the business the socio economic condition of the women entrepreneurs has been 
increased. They moved higher in their economic status i.e. from bad to fair and good. 50% of the 
women said that their socio economic condition has moved from fair to Good and 35 % says that it is 
fair. 

Table 4 

Shows that women are considered as green entrepreneurs 

 
Frequency Percentage 

Totally agree 62 62% 

Agree 30 30% 

Disagree 8 8% 

Totally disagree 0 0% 
 

 

This table shows that 62% of the women admitted that they are involved in green business operation. 
They believe that they are promoting green activities through floriculture and service deliver. 
Therefore urban women entrepreneurs can be considered green promoters or green women 
entrepreneurs. 
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Table 4 shows that Average income earn by the women entrepreneurs 

Average Income 

Per day Income 235 

Monthly 7050 

Yearly 84600 

 

The above table shows that the average income earned by the green women’s through floriculture. 
The mean of the income earned by women is calculated and their monthly and yearly income was 
found. Green women’s earn a good income from the floriculture business and this give a strong reason 
to continue it. It is considered to be a sustainable.  

Table 5 shows the women earn profit while selling the Flower 

 

   

 
 

 

 

The table shows that 95% women entrepreneurs who selling the flower in jamalpur market earn 
profit on a regular basis. 

Table 6 Floriculture enhances the livelihood of urban women 

 
Frequency percentage 

Low improvement 24 24% 

Much Improvement 51 51% 

very much improvement 25 25% 
 

 

Table 6 shows that there is an increase in livelihood of urban women entrepreneurs. 51% 
respondents say that after entering in floriculture business their livelihood has increase. The women 
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entrepreneurs are earning good profit from this business and after starting the business their socio 
economic condition also improve which helps in enhances the livelihood of the women entrepreneurs 

Limitation of the Study 

1. The current study has been organized in Jamalpur Bazar, Ahmadabad, which is the most crowded 
area. So it is very difficult to collect the data from the respondent. 

2. Less study has been done in floriculture compare to agriculture so it is difficult to get all the 
required data. 

3. Language barrier, time constraint was problem to conduct detail 

Findings 

Floriculture is an emerging business in Gujarat. Urban women are involved in floriculture business. 
Ever since women have started business, their life has improved greatly since then. 

As there is very high demand of the flower in the market, so there is ample opportunities for increase 
in profit, which give the reason for the women to continuing the business. 

Floriculture business is more profitable and cost effective business than the agriculture business. It 
creates sustainable production opportunities for urban women entrepreneurs. 

It was found that 48% of the women families living in the semi pukka house and earn good profit. 
51% of respondent says that there is much improvement in their livelihood. Before starting the 
business their financial and socio economic condition is not virtuous. So we can say that after starting 
the business their socio economic condition has been improved. And we can also say that after stating 
the business of green women entrepreneurs of Jamalpur flower market the researcher can say that 
there is a much improvement in their livelihood.  

With regard to the economic status of their families before joining floriculture 18% of the respondents 
stated that their economic conditions were critical, 28 of the respondents stated it was bad, 44% said 
that it was fair, 10% stated it was good. When these women started their venture were not in very 
good economic conditions and so were forced to take up floriculture as their business. 

With regard to the economic status after they took up entrepreneurship many women stated that they 
moved higher in their economic status i.e. from bad to fair and good. 35% of respondents stated that 
they had fair economic conditions, 50% of them said it was good and 15% respondents said that the 
condition over the years became very good. Over the years they were in good business. 

After conducting this research a researcher found that the livelihood and socio economic condition of 
the women entrepreneurs has been improved.  

Conclusion 

In India flowers are used in daily life during pooja, marriage, decoration, festival, and womenwear 
flower on hair and also it is used at funeral. Flower is also used as aurvedicmedicines. The oil of the 
flowers used in making cosmetic items and decoration of food. So the important of flower among 
Indian community is very high as compare to other nation. Therefore floriculture is one of the 
profitable businesses in India. 

There is a bright opportunity for the green women entrepreneurs as the market is expanding and day 
by day number of domestic consumer and international consumers are increasing. 

On the basis of various explanations in this paper it was concluded that floriculture business has more 
potential to generate the sustainable employment opportunities for green women entrepreneurs due 
to emerging of green market and also helps in enhancing the livelihood of the women. In this study 
some interesting observations are done .i.e. education and entrepreneurship were inversely related 
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some decades ago, women have revolutionaries a generation, dedicated women folk are found in this 
business field and the present generation is not keen in taking up this field as an enterprising activity. 
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